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About this survey 
This Manulife Bank of Canada poll surveyed 1,000 Canadian homeowners between ages 30 to 59 with 

household income of more than $50,000. It was conducted online by Research House between October 

25 and November 7, 2011.  

With this survey, we asked a number of debt-related questions for three distinct age categories - 30-39, 

40-49 and 50-59 ς to help understand attitudes and behaviors with regards to debt among these 

demographic groups.   

!ōƻǳǘ aŀƴǳƭƛŦŜ .ŀƴƪΩǎ ŘŜōǘ ǊŜǎŜŀǊŎƘ 
Manulife Bank believes that, by managing debt more effectively, many people could save money, 

become debt-free sooner and achieve more of their financial goals.    

 

Effective debt management is a key contributor to financial health and, by conducting surveys and 

ǊŜǎŜŀǊŎƘ ƛƴǘƻ ŘŜōǘ ƳŀƴŀƎŜƳŜƴǘΣ ǿŜΩŘ ƭƛƪŜ ǘƻΥ 

 

1. Inform and encourage a public discussion of consumer debt, in a way that helps people understand 

the role that debt plays in their financial health. 

 

2. Educate Canadian consumers on effective debt management by providing information and insights.  

 

3. Encourage Canadians to discuss debt management with their families and financial advisors and look 

for ways to manage their debt more effectively. 
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Survey 

1. On a scale of 1-10, where does becoming or being debt-free rank as a financial 

ǇǊƛƻǊƛǘȅΣ ǿƘŜǊŜ м ƳŜŀƴǎ ƛǘΩǎ ƴƻǘ ŀ ǇǊƛƻǊƛǘȅ ŀƴŘ мл ƳŜŀƴǎ ƛǘΩǎ ȅƻǳǊ ǘƻǇ ŦƛƴŀƴŎƛŀƭ 

priority? 

 

Highlights 

Á The percentage of respondents indicating that being or becoming debt-free is a top 

financial priority (77%) represents a two point increase from the previous quarterly 

survey.   
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2. When you think about how your debt has changed over the past 12 months, 

ǿƻǳƭŘ ȅƻǳ ǎŀȅ ȅƻǳΩǾŜΥ  

 

Highlights 

Á 52% of respondents saw some debt reduction over the past 12 months, compared to 

48% in the previous quarterly survey. 

Á One in four respondents increased their debt over the past 12 months. 

Á Just over three in 10 reduced their debt by as much as or more than they expected.  
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3. ²ŜΩŘ ƭƛƪŜ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǿƘŀǘ ǎǘǊŀǘŜƎƛŜǎ ƘƻƳŜƻǿƴŜǊǎ ǳǎŜ ƻǊ Ǉƭŀƴ ǘƻ ǳǎŜ ǘƻ Ƙelp 

them become debt-free.  For each of the following debt-management strategies, 

please indicate whether you already use this strategy, do not use the strategy, 

but plan to use it in 2012 or do not plan to use this strategy:  
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55%

28%

20%

52%

30%

12%

59%

26%

18%

57%

Aready use this 
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to use it in 2012
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Work with a financial advisor to help manage my debt more effectively
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Highlights 

 More than four in 10 respondents do not plan to consolidate their debt at a low 

rate, despite this being one of the easiest ways to save interest costs. 

 About six in 10 respondents pay their credit card balances in full each month before 

interest is charged. 

 Just over four in 10 have a written budget to help manage their spending and fewer 

than three in 10 have outlined a plan for becoming debt-free. 

  

45%

30%

25%

42%

23%

35%

46%

22%

32%

44%

25%

31%

Aready use this 

strategy

Do not use the 

strategy, but plan 
to use it in 2012

Do not plan to use 

this strategy

Create a written budget to track and manage my spending 

Overall Ages 50-59 Ages 40-49 Ages 30-39
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28%
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46%

33%

23%

44%

29%

27%

44%

Aready use this 

strategy

Do not use the 

strategy, but plan 
to use it in 2012

Do not plan to use 

this strategy

Create a debt repayment plan with a specific date for when I want to be 

debt-free

Overall Ages 50-59 Ages 40-49 Ages 30-39
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4. ώLŦ ǊŜǎǇƻƴŘŜƴǘ Ƙŀǎ ŘŜōǘϐ ²ŜΩŘ ƭƛƪŜ ǘƻ ōŜǘǘŜǊ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ƻōǎǘŀŎƭŜǎ ǘƘŀǘ 

homeowners face in becoming debt-free.  Please indicate to what degree each of 

the following factors makes it more difficult for you to become debt-free.  

(Scale of 1-5, where 1 = Is not an obstacle to becoming debt-free and 5 = A 

significant obstacle to becoming debt-free).  The graphs show the percentage of 

respondents scoring the item as a 4 or 5 out of 5, indicating the factor makes it 

difficult for them to become debt-free. 
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The amount of extra money I have available to put toward debt repayment
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The interest rate(s) on my debt 
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/ƻƴŎŜǊƴ ǘƘŀǘΣ ƛŦ L ǳǎŜ Ƴȅ ŜȄǘǊŀ ƳƻƴŜȅ ǘƻ ǊŜǇŀȅ ŘŜōǘΣ L ǿƻƴΩǘ ōŜ ŀōƭŜ ǘƻ ŀŎŎŜǎǎ 
that money again if a need arises
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36%
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27%

32%
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The importance of debt repayment relative to my other financial priorities
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Effort involved in making extra debt payments
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The ability of me or my family to control spending
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The number of different debts that I have
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Prepayment penalties on my mortgage and/or other loans
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My knowledge of debt-management strategies and products 
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Highlights 

Á The most commonly cited obstacle to becoming debt-free is the lack of extra money 

to allocate toward debt repayment. 

Á !ƭƳƻǎǘ ŦƻǳǊ ƛƴ мл ǊŜǎǇƻƴŘŜƴǘǎ ŎƛǘŜ άƛƴǘŜǊŜǎǘ ǊŀǘŜέ ŀǎ ŀƴ ƻōǎǘŀŎƭŜ ǘƻ ōŜŎƻƳƛƴƎ ŘŜōǘ-

free, despite the fact thaǘ ǿŜΩǊŜ ƛƴ ŀ ǾŜǊȅ ƭƻǿ ƛƴǘŜǊŜǎǘ-rate environment. 

Á More than a third of respondents may be avoiding making extra payments on their 

ŘŜōǘ ƻǳǘ ƻŦ ŀ ŎƻƴŎŜǊƴ ǘƘŀǘ ǘƘŜȅ ǿƻƴΩǘ ōŜ ŀōƭŜ ǘƻ ŀŎŎŜǎǎ ǘƘŀǘ ƳƻƴŜȅ ŀƎŀƛƴ ƛŦ ŀ ƴŜŜŘ 

arises.  
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5. Did you make any extra payments toward your mortgage in the past year, 

beyond what was required by your lender?  

 

Highlights 

Á About one in four respondents (or 30% of those with a mortgage) made at least one 

extra payment on their mortgage within the past year. 
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6. LŦ ȅƻǳ ŀƴǎǿŜǊŜŘ άƴƻέ ǘƻ ǘƘŜ ǉǳŜǎǘƛƻƴ рΣ ǿƘȅ ƴƻǘΚ 

 

 

Highlights 

Á By far the most common reason cited for not making an extra mortgage payment 

was a lack of extra money. 

  

  

1%
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52%
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Other

L ŘƻƴΩǘ ƪƴƻǿ Ƙƻǿ ƳǳŎƘ ŜȄǘǊŀ ƳƻƴŜȅ Ƴȅ ƭŜƴŘŜǊ 
would allow me to put toward my mortgage 

Lǘ ǿŀǎƴΩǘ ŎƻƴǾŜƴƛŜƴǘ

L ŘƛŘƴΩǘ ǿŀƴǘ ǘƻ ƭƻǎŜ ŀŎŎŜǎǎ ǘƻ ǘƘŜ ƳƻƴŜȅ ƛƴ ŎŀǎŜ L 
needed it for something else

LϥǾŜ Ǝƻǘ ŀ ƭƻǿ ǊŀǘŜ ƻƴ Ƴȅ ƳƻǊǘƎŀƎŜ ǎƻ ƛǘ ŘƻŜǎƴΩǘ 
make sense to make extra payments

I made extra payments towards other debts instead

Other spending priorities came up

L ŘƛŘƴΩǘ ƘŀǾŜ ŀƴȅ ŜȄǘǊŀ ƳƻƴŜȅ

Overall Ages 50-59 Ages 40-49 Ages 30-39
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7. Last time your mortgage came up for renewal, did you:   

 

 

Highlights 

Á Almost two in three respondents failed to compare products from various lenders 

the last time their mortgage came up for renewal. 

Á The youngest group was most likely to shop around (41%) but also most likely to 

ŀŎŎŜǇǘ ǘƘŜƛǊ ŎǳǊǊŜƴǘ ƭŜƴŘŜǊΩǎ ƻŦŦŜǊ ǿƛǘƘƻǳǘ ƴŜgotiating (24%). 

  

41%

35%

24%

36%

48%

16%

28%

52%

21%

35%

45%

20%

Compare products from several lenders and 
choose the best overall product

Stay with my current lender without shopping 
around, but tried to negotiate a good deal 

{ǘŀȅ ǿƛǘƘ Ƴȅ ŎǳǊǊŜƴǘ ƭŜƴŘŜǊ ŀƴŘ ŘƛŘƴΩǘ ƴŜƎƻǘƛŀǘŜ

Overall Ages 50-59 Ages 40-49 Ages 30-39
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trademarks of The Manufacturers Life Insurance Company and are used by it, and by its 

affiliates under license.  

 


